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Yes 

No 

__________________________________________________________________________________________________

__________________________________________________________________________________________________

__________________________________________________________________________________________________ 

Association for Behavior Analysis International Guidelines 

The purpose of these guidelines is to ensure that your organization’s mission and practice are consistent with ABAI’s 

mission and objectives. 

ABAI Mission Statement: To contribute to the well-being of society by developing, enhancing, and supporting the growth 

and vitality of the science of behavior analysis through research, education, and practice. This mission includes the following 

objectives: 

• Research: To foster the science of behavior analysis.

• Education: To develop, improve, and disseminate best practices in the recruitment, training, and professional

development of behavior analysts.

• Practice: To develop, improve, and disseminate best practices in the applications of behavior analysis.

Organization Information 

Organization Name: ______________________________________________________________________________ 

Organization Website: ____________________________________________________________________________ 

Primary Contact: ________________________________________________________________________________ 

Primary Contact Email: ___________________________________________________________________________ 

What category does your organization fall into (check all that apply)? 

Are your organization and the services offered by your organization based on principles of behavior analysis fostered by 

ABAI? If no, please explain why ABAI should allow your organization/service to exhibit at this conference. 

Commercial organization 

Government Agency  

Non–ABAI-related NGO 

Provider of applied behavior analytic services 

Vendor of products used by behavior analysts in research or practice 

University program offering training relevant to behavior analysis  

Other: _______________________________________________________________________________ 
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Organization Information  
This information will appear as entered below in the printed 
program and on the ABAI website. 

Organization Name 

Contact Name 

Street Address 

City 

State/Province 

Postal/Zip Code 

Country 

Email (will be public) 

Website 

Work Telephone 

Work Fax 

Number of employees in organization

Contact Person 
This person will receive exhibitor-related correspondence from 
ABAI and is ABAI’s primary contact for exhibit matters. 

Contact First Name 

Contact last name 

Street Address 

City 

State/Province 

Postal/Zip Code 

Country 

Email (non-public) 

Work Telephone 

Sponsor Registrations 
If you purchase sponsorship that includes registration, the 
names of the representatives who you would like registered will 
be collected via survey from exhibits@abainternational.org. 
Please ensure this email address is white-listed in your system. 

Organization Description  
Please provide a maximum 65-word description of your organization and its products or services, to be posted on the ABAI website and 
printed in the program book. Descriptions exceeding 65 words will be shortened.  

_____ Past exhibitors only: Please check if you would like to use the description on file with ABAI. 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 
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Opportunities Available

$399 

$399 

$499 

$499 

$499 

$699 

$799 

Event Webpage Ad – Presenter Resources Page  
Reach speakers and presenters directly by placing your advertisement on the sidebar of ABAI’s Presenter 
Resources Page, the hub for all conference presentation documents and materials. Your ad will appear 
 alongside other participating organizations. (Maximum 5)

Mass Email – All Attendees 
Deliver your message directly to the inbox of every registered attendee. This dedicated promotional email 
is sent on your behalf to the full attendee list, either before or after the event, to maximize your reach.  
Availability is limited to maintain strong open and engagement rates. 

Social Media – Single Share  
ABAI will share your organization’s post directly from your account for maximum visibility. Available 
for Facebook, LinkedIn, and X (Twitter). Availability is limited to maintain engagement rates. 

Event Webpage Ad – Program on the Web 
Feature your organization on the sidebar of ABAI’s Online Program Book; the most visited section of each  
event webpage. Your digital ad will run alongside the official event schedule, session details, and abstracts. 
Your ad will appear alongside other participating organizations (maximum of 5). 

Intermission Video Advertisement 
Place your brand in front of a captive audience during event breaks. Your video or commercial will be 
shown between sessions as part of the intermission reel. 

Digital Ad – Waiting Screen 
Keep your brand front and center while attendees wait for sessions to begin. Your organization’s logo 
will appear on the digital waiting screen. This shared digital ad spot offers strong repeat impressions  
throughout the conference.

Sponsorship – Countdown Clock  
Sponsor the First ABAI RBT Conference Countdown Clock. The countdown will featured on the ABAI  
website and in select pre-event emails; providing recurring exposure every time visitors check how soon 
the event begins. (Only 1 Available)

Sponsorship – Streaming 
Your logo will appear beneath the streaming video feed throughout sessions. This sponsorship guarantees 
extended exposure each time a session is broadcast. Includes 1 virtual registration for your staff.  
(Only 1 Available) 

Event GOLD Sponsor  
This comprehensive package includes a dedicated mass email to all attendees, and a shared social media 
post, an advertisement on the online program book webpage, inclusion on the digital waiting screen, and 
the streaming sponsorship, which places your logo under all video streams. Includes 1 full virtual  
registration for your staff and additional registration discounts. (Only 1 Available) 
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Agreement 

In making this application, we agree to conform to all terms and conditions set forth by the Association for Behavior 
Analysis International (ABAI) and its agents. It is mutually agreed that all said regulations shall be interpreted by the 
Executive Council of ABAI, and the parties hereto shall be bound by such interpretations. 

I have read the terms and conditions and agree to comply with regulations as stated in this document. 

Signature: ______________________________________________________________     Date: ____________________ 

Total Payments Enclosed 

Selection Name Price 

$_________________ 

$_________________ 

$_________________ 

$_________________ 

Total Payments $_________________ 
Credit Card Type (Select One): AMEX            MC          VISA         DISCOVER         
(ABAI does not store credit card information) 
Name on Card Signature 

Card Number 

Expiration Date (XX/XX) Security Code 

Mailing address for forms and payments: ABAI, 550 West Centre Ave. Suite 1, Portage, MI 49024; or fax to (269) 492-9316 

Please invoice me for the total amount. I agree to make payment upon receipt. 

If payments are not made by your organization by the deadline, we retain the right to run the payment information submitted here for the year on outstanding invoices. 

All items are first come first served.

You are responsible for the design of these items before the due date

Advertisements through ABAI does not equal endorsement of the services or products offered.

All applications, submissions and designs must be approved by ABAI. ABAI Reserves the right to deny applications or designs.
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TERMS AND CONDITIONS FOR ADVERTISEMENTS 

ABAI Advertisement, Marketing, and Sponsorship Terms 
and Conditions  

Effective Date: 10/01/2024 

“Advertiser” (as defined below) has executed a contract 
with “Publisher” (as defined below) for Publisher to 
publish advertisements, sponsorships or a marketing 
campaign for Advertiser. These Terms and Conditions 
supplement and are made a part of the contract between 
Advertiser and Publisher. These Terms and Conditions, 
together with the terms in the contract between the 
Advertiser and the Publisher constitute the entire 
agreement between the Advertiser and the Publisher. 
These Terms and Conditions govern all purchases of 
sponsorship, marketing, advertising, and print and digital 
advertising placements fulfilled by the Association for 
Behavior Analysis International (ABAI). These Terms and 
Conditions apply to all orders entered after the effective 
date above.  

Defined Terms 

“Advertiser”  

“Advertiser” is the organization contracting with Publisher 
to publish an advertisement and/or provide marketing 
services.  

“Publication” 

“Publication” or “Publishing” may refer to book/journal 
publication, print and distribution on-site, setup of 
signage on-site, a digital advertisement going live online, 
social media posts, or an email campaign being sent.  

“Publisher” 

“Publisher” or “ABAI” refers to the Association for 
Behavior Analysis International, as the organization that 
will be responsible for publishing all advertisements, 
marketing campaigns, and sponsorships.  

“Sponsor” 

“Sponsored by” or “Sponsor” means content which 
supports an organization’s desired brand message or 
views, but does not constitute endorsement by ABAI.  

Approval Process 

ABAI reserves the right to determine the suitability of all 
advertisements and other materials submitted by 
Advertiser and to reject those inconsistent with its 
mission or seek additional information from Advertiser to 
make a final decision. All submissions will be reviewed 
and approved by ABAI. You will receive confirmation of 
your submission from the ABAI office within 10 business 
days. If you do not receive a confirmation of your 
proposed submission, it has been rejected.  

Term 

The term of this agreement will be until the completion of 
the associated event, or a specific timeframe outlined as 
the length of a specific advertising campaign, as agreed in 
writing between the parties.  

Compliance with Laws  

Advertiser represents, warrants, and covenants that: 

(a) They have full power and authority to enter into this
Agreement and perform its obligations hereunder.

(b) Their performance of this agreement will not violate
any contracts with third parties.

(c) All materials and digital files submitted to ABAI do not
contain any computer viruses or other damaging code.

(d) All advertisement material and campaigns do not
violate any rights of any third parties, including but not
limited to copyright, trademark, patents, trade secrets,
right to privacy, right of publicity, “Intellectual Property
Rights,” and civil rights.

(e) They are familiar with, and all ad materials and
campaigns comply with, all applicable laws, regulations,
and FTC and industry guidelines, including but not limited
to local, state, federal, and international laws.

(f) Ads and ad campaigns will comply with ABAI’s privacy
policy, the California Online Privacy Protection Act, and
the Self-Regulatory Principles for Online Behavioral
Advertising at
https://digitaladvertisingalliance.org/sites/aboutads/files/D
AA_files/seven-principles-07-01-09.pdf.

(g) Email campaigns will comply with the 2003 CAN-
SPAM Act available at https://www.ftc.gov/business-
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guidance/resources/can-spam-act-compliance-guide-
business.  

Advertiser confirms they have obtained all necessary 
consents and releases before submitting materials, and all 
statements and direct and indirect claims made in each ad 
are accurate, true, and supported by competent and 
reliable substantiation. Advertiser accepts that all ad 
preparation is Advertiser’s responsibility.  

File Requirements 

Upon the purchase of any advertising, marketing, or 
sponsorships, Advertiser must be able to provide 
Publisher with a logo that is a high-quality transparent 
image, suitable for large-scale print, in both full color and 
single-color formats.  

Any print proof sent by Publisher must be approved by 
Advertiser within five business days. In the absence of 
communication, the product may not be printed. In the 
event of a lack of response from Advertiser, no refunds 
will be issued.  

Acceptance 

Submission of an advertisement does not constitute a 
commitment by Publisher to publish or distribute the 
advertisement as-is. Publisher accepts an advertisement 
only by confirming in writing or publishing such ad.  

Legal Review 

Publisher does not assume any obligation to perform 
legal review of advertisements.  

Advertisement Material Delivery 

Failure of Advertiser to meet any deadlines may result in 
additional charges or denial of publication with no refund. 

Advertiser shall be responsible for timely delivery to 
Publisher of all advertisement material necessary for 
publication and distribution of the ads, including all 
necessary artwork and/or digital files, the timing and 
formats of which may be more specifically set forth in the 
order. If all necessary materials are not received in time 
for the scheduled run date, and unless otherwise 
specifically instructed by Advertiser, the Publisher may, at 
its sole discretion, use artwork or other materials from 
previous ads placed by Advertiser, if applicable.  

Publisher will not be responsible for advertisement 
material that is not properly formatted or displayed or that 
cannot be accessed or viewed because it was not received 
by Publisher in the proper form, in a timely manner, or in 
an acceptable technical quality for mobile or online 
publication.  

Publisher accepts no responsibility for material formatting 
that varies based on device type or age.  

Publisher is not responsible for reminders of any 
deadlines initially submitted and agreed to by Advertiser 
as a part of the contract.  

Advertisement materials that do not conform to the order 
specifications may result in a higher price, delay in 
publication, or lack of publication with no refund.  

Publisher prohibits and may postpone, cancel, or 
otherwise return, any advertisement material that violates 
its advertising or communication standards, including but 
not limited to advertising that violates applicable laws, 
promotes illegal goods, or promotes messages that are 
inconsistent with the mission of the Publisher. See the 
ABAI Communication Policy.  

Rejection and Alteration of Advertisements 

To ensure the integrity of Publisher’s publications and for 
the benefit of our readers and all Advertisers, Publisher 
reserves the right to revise, reclassify, edit, or reject any 
ad material or any portion thereof at any time.  

Publisher reserves the right to refuse to publish any 
advertisement text or other content for any reason and 
regardless of whether any such advertisement material 
was previously accepted by Publisher.  

Publisher reserves the right to alter any advertisement 
material for the material to conform to Publisher’s current 
mechanical or technical specifications.  

Position Requests 

For print advertisements, placement or location of 
advertising is not guaranteed. Any specific advertisement 
placement condition shall not be legally binding upon 
Publisher but will be treated as a request only. Publisher 
shall not be deemed in breach of this agreement if it does 
not publish or distribute an advertisement in a requested 
position.  
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Preparation and Delivery  

Delivery of Advertisement material 

For digital advertisements, Publisher will make final 
technical specifications electronically viewable to 
Advertiser. If advertisement materials are delivered late, 
Publisher is not required to guarantee full delivery of the 
advertisement on the previously agreed timeline.  

Rejection of Advertisements 

Publisher shall notify Advertiser when it rejects 
advertisement materials due to unsatisfactory technical 
quality, inappropriate content, or any other reason.  

Advertiser shall notify Publisher when it rejects any proof 
due to unsatisfactory technical quality, errors, or any 
other reason.  

Replacement or Removal of Digital Advertising 

Once submitted, Advertiser may replace or cancel creative 
copy for advertisements only with written notice to 
Publisher. Publisher must confirm this change in writing 
and will communicate confirmation with Advertiser for it 
to go into effect.  

Digital Ownership 

As between the parties, Publisher owns all right, title, and 
interest in and to all content on the Publisher websites 
(except for advertisement materials) and all other content, 
html, and code. Nothing in this agreement or otherwise 
precludes Publisher from using any code, design, idea, 
concept, or material used in connection with this 
agreement on behalf of itself or any third party. Publisher 
owns all rights, title, and  

interest in and to any data about users of its websites. 
Advertiser authorizes Publisher to bring any claims 
Publisher may in its reasonable discretion choose to 
pursue to prevent third party use of the content or data 
contained in any advertising, without Advertiser’s 
consent.  

Copyright 

The Publisher owns all rights to their logo, designs, 
themes, and content. Advertisers are prohibited from 
copying, reproducing, or repurposing the publisher's 
assets without consent. For the publication of related 
content, a written request for permission as well as prior 

submission of content for review and approval is 
required.  

Liability for Errors/Omissions/Cancellations 

For All Placements  

It is Advertiser’s responsibility to check for errors in its 
advertisements before and after publication. Advertiser 
shall check the first appearance of advertisements for 
correction. Publisher shall not be liable for any publication 
in which the proof was authorized by Advertiser prior.  

Publisher is not responsible for errors on copy received 
after deadline and assumes no financial responsibility for 
typographical errors.  

Publisher is not responsible for errors involving orders, 
cancellations, or corrections given orally. Written or 
facsimile confirmation of orders, cancellations, or 
corrections must be received prior to Publisher’s 
print/cancellation deadline.  

Publisher will publish and distribute advertisements and 
bill Advertiser for all orders that are not canceled prior to 
the deadline. Advertiser may be subject to a cancellation 
charge when such cancellation results in production 
delays.  

Digital Only 

If Publisher is unable to display any digital advertisement 
for any reason, it shall at its discretion either:  

(a) provide substitute advertising of comparable value
(“makegood”), or

(b) refund to Advertiser a portion of the fee Advertiser has
paid to Publisher.

Publisher’s total liability for breach or violation of this 
contract or for failure to publish or display any digital 
advertisement or for errors and omissions in a digital 
advertisement shall be limited to a refund of any amount 
paid for such digital advertisement.  

Print Only 

Publisher’s total liability for breach or violation of this 
contract or for failure to publish or display any 
advertisement or distribute any advertisement insert shall 
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be limited to a refund of any amount paid for such 
placement.  

Publisher’s liability for errors or omissions in print display 
advertisements shall be limited to the cost of advertising 
space in an amount equal to the erroneous portion of the 
advertisement.  

Publisher shall have no liability for, and no credit shall be 
issued to Advertiser for, errors that do not materially 
affect the value of the advertisement or advertising insert 
or where Advertiser is responsible for the error or 
omission. In the event Advertiser has paid a premium for 
a particular position, damages for failure to publish in a 
particular position shall be limited to the refund of the 
premium paid. With respect to advertising, such 
reimbursement shall be limited to a refund of that portion 
of the premium associated with the portion of the 
advertising inserts that were not distributed in accordance 
with the specific position request.  

Financial Terms 

Rates  

Unless otherwise specified in the order, Advertiser agrees 
to pay Publisher’s published rates in effect for applicable 
advertising at the time of placement.  

Payment 

Advertiser shall pay all Invoices within 15 days of the 
invoice date or as otherwise stated on the invoice. 
“Invoice” refers to any electronic or paper request for 
payment regardless of the title of the document. Invoices 
may be titled “statement” or “bill.”  

Deposit 

A 50% deposit is due within one week of approval. The 
balance is due before the print /submission deadline. 
Failure to remit the balance by the dates specified 
constitutes cancellation of the contract, and the reserved 
product will be subject to resale without refund of 
deposit.  

Invoice Disputes 

Advertiser waives any dispute regarding any item included 
in an invoice unless notice and amount of such dispute is 
provided to Publisher within thirty (30) days of the invoice 

date. Send such notices to exhibits@abainternational.org 
or call the number on the invoice.  

Late Payment and Collections 

Except for invoiced payments that Advertiser has 
successfully disputed, Advertiser shall be responsible for 
all amounts invoiced by Publisher and all costs incurred 
by Publisher in connection with the collection of any 
amounts owing hereunder, including without limitation, 
collection fees, court costs, and reasonable attorney fees. 

Rate Changes 

Publisher shall have the right to revise the advertising 
rates set forth in this agreement at any time upon notice 
to Advertiser of such rates. Advertiser may terminate this 
agreement on the date the new rates become effective by 
giving written notice within 30 days of such termination.  

If Publisher is printing the advertisement and there is an 
increase in the cost of paper at any time during the term 
of this agreement, Advertiser understands and agrees that 
the advertising rates in the order may be adjusted to 
reflect that increase automatically upon the effective date 
of the cost of paper increase.  

Termination 

Should a digital Advertiser wish to cancel a reservation 
before the deadline, a 30% (USA currency) administrative 
fee will be retained. Should any non-digital advertiser or 
sponsor wish to cancel a reservation before the print 
deadline a $250 (USA Currency) administrative fee will be 
retained. Cancellation after this date obligates Advertiser 
to full payment. No refunds will be made after this date. 
No refunds will be made if cancellation is made after 
proof is approved and the product has been printed or 
published. All cancellations must be in writing.  

Publisher shall have the right to terminate this agreement 
at any time, with or without notice to Advertiser, for 
Advertiser’s failure to remit payment for invoices by the 
due date of such bills.  

Publisher shall have the right to terminate this agreement 
for any reason and at any time by written notice to 
Advertiser. Any non-rendered services or publications will 
be refunded.  

Advertiser shall have the right to terminate this agreement 
at any time by written notice to Publisher. Refunds shall 
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apply to the cancellation date and publication status of the 
product.  

Other Terms  

Force Majeure 

Except for payment obligations, neither party will be liable 
for failure to perform any obligation required under this 
agreement when such failure is due to fire, flood, 
unavoidable accident, government action, legal 
restrictions, electronic or electrical interference, system 
failure, technical failure, equipment breakdown, failure of 
any third-party system or product, or any other cause 
beyond the control of that party.  

Endorsement 

The execution of services, products, or equipment 
through Publisher does not constitute endorsement by 
ABAI. Advertiser is not permitted to represent in any 
manner that its goods or services have been endorsed by 
ABAI.  

Relationship of Parties 

Nothing in this agreement creates any agency, joint 
venture, partnership or other form of joint enterprise, 
employment or fiduciary relationship between the parties. 
Publisher is an independent contractor pursuant to this 
agreement. Neither party has any express or implied right 
or authority to assume or create any obligations on behalf 
of or in the name of the other party or to bind the other 
party to any contract, agreement or undertaking with any 
third party.  

Indemnification 

Advertiser shall defend, indemnify and hold harmless 
Publisher and its affiliates, subsidiaries, and their 
respective directors, officers, principals, managers, 
members, partners, shareholders, employees, and 
controlling persons and their affiliates (Publisher and 
each such person being an “Indemnified Party”), against 
any and all losses, damages, liabilities, deficiencies, 
claims, actions, judgments, demands, settlements, 
interest, awards, penalties, fines, costs, or expenses of 
whatever kind, including attorneys’ fees, fees and the 
costs of enforcing any right to indemnification 
(collectively, “Losses”), arising out of or resulting from its 

breach of this agreement; negligence or willful act or 
omission of Advertiser or its personnel or affiliates in 
connection with its performance of its obligations under 
this agreement; the content of, or representations made in 
any advertisement or any website linked to from an 
advertisement; and any other claims of any nature arising 
from or attributable to the publication or distribution of 
any advertisement.  

Limitation of Liability 

Except with respect to Advertiser’s indemnification and 
confidentiality obligations, in no event will either party be 
liable to the other for any consequential, incidental, 
indirect, exemplary, special or punitive damages 
whatsoever (including damages for loss of use, revenue 
or profit, business interruption and loss of information), 
whether arising out of breach of contract, tort (including 
negligence) or otherwise, regardless of whether such 
damage was foreseeable and whether or not such party 
has been advised of the possibility of such damages. In 
no event shall Publisher be liable to Advertiser for any 
amount greater than the amount paid by Advertiser to 
Publisher under this agreement. In addition, any liability 
of Publisher is limited as stated above under Liability for 
Errors/Omissions/Cancellations.  

Advertiser Represented by Employee 

Advertiser’s representative represents and warrants they 
possess all necessary authority to enter into this 
agreement on behalf of Advertiser. The employee 
represents and guarantees they have all necessary 
authority to enter into this agreement on behalf of 
Advertiser.  

License to Ad Materials 

Advertiser grants Publisher a non-exclusive, perpetual, 
irrevocable, and worldwide license to copy, store, display, 
print, and distribute any and all advertisement materials 
provided by Advertiser or its agents, including but not 
limited to photographs, artwork, text, and graphics, in any 
media, presently known or unknown, including but not 
limited to Publisher’s electronic publications on the 
internet and in any archival retrieval system whether that 
information is digitally stored or stored on any other 
media.  
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Publisher has no obligation to return any material 
(including advertisement material) submitted to Publisher 
by or on behalf of Advertiser to Advertiser or any other 
party, and Publisher shall have no liability for its loss or 
destruction.  

Confidentiality 

Publisher may disclose or make available to Advertiser 
information about its business affairs and services, 
confidential information and materials comprising or 
relating to intellectual property rights, third-party 
confidential information and other sensitive or proprietary 
information, as well as the terms of this agreement 
including but not limited to the pricing and rates, whether 
orally or in written, electronic or other form or media, and 
whether or not marked, designated, or otherwise 
identified as “confidential.” Following receipt/disclosure of 
such confidential Information, Advertiser shall:  

(a) Protect and safeguard the confidentiality of Publisher’s
confidential information with at least the same degree of
care as Advertiser would protect its own confidential
information, but in no event with less than a commercially
reasonable degree of care.

(b) Not use Publisher’s confidential information, or permit
it to be accessed or used, for any purpose other than to
exercise its rights or perform its obligations under this
agreement.

(c) Not disclose any such Confidential information to any
person, except to Advertiser’s representatives who need
to know the confidential information to assist Advertiser,
or act on its behalf, to exercise its rights or perform its
obligations under this agreement.

Advertiser shall be responsible for any breach of this 
section caused by any of its representatives or agents. At 
any time during or after the term, at Publisher’s written 
request, Advertiser and its representatives shall promptly 
return or destroy all confidential information and copies 
thereof that it has received under this agreement.  

Governing Law and Venue 

This agreement, including all order documents, and all 
matters arising out of or relating to this agreement, shall 
be governed by, construed, and enforced in accordance 

with the substantive law (excluding choice of law 
provisions) of the State of Michigan. Any and all actions 
concerning any dispute arising hereunder shall be filed 
and maintained only in the State Courts residing in 
Kalamazoo County, Michigan or the United States District 
Court for the Western District of Michigan. Both parties 
hereby consent to and submit to the exclusive jurisdiction 
and venue of the preceding courts and agree that such 
State and Federal courts shall be the exclusive forum for 
such disputes.  

Complete Agreement, Modification, and Waiver 

This agreement constitutes the final, complete, and 
exclusive statement of the terms of the agreement 
between the parties with respect to all advertising and 
supersedes all prior and contemporaneous 
understandings or agreements of the parties, unless 
otherwise noted in this agreement. This agreement may 
be modified only by a written document signed by an 
authorized representative of both parties. Waiver of any of 
the terms of this agreement by Publisher in any instance 
shall not prevent Publisher from subsequently enforcing 
any provision of this agreement in accordance with its 
terms. 
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